
IFAT Brasil 2025 

FINAL REPORT 

J u n e  2 5 - 2 7 ,  2 0 2 5

S ã o  P a u l o  E x p o ,  B r a z i l
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7 9  h o u r s  o f  f r e e  
t e c h n i c a l  c o n t e n t  a n d  

 2 1 7  n a t i o n a l  a n d  
i n t e r n a t i o n a l  

s p e a k e r s  

9 2 1 , 0 0 0  
 w e b s i t e  

 v i s i t s  

2 0 , 0 0 0  
a t t e n d e e s  f r o m  

a l l  B r a z i l i a n  
s t a t e s  a n d   

3 4  c o u n t r i e s  

2 3 0  e x h i b i t o r s  
s h o w c a s i n g  2 6 2  
b r a n d s  f r o m  1 4  

c o u n t r i e s  –  a  5 4 %  
g r o w t h  c o m p a r e d  t o  
t h e  p r e v i o u s  e d i t i o n  

FACTS AND FIGURES 

R e a c h  o f  o v e r  1  
m i l l i o n  p e o p l e ,  

1 4 , 0 0 0  f o l l o w e r s ,  
a n d  2 1 2 , 0 0 0  c l i c k s  

t h r o u g h  t h e  e v e n t ' s  
s o c i a l  m e d i a  a n d  

G o o g l e  c a m p a i g n s  

I n t e r n a t i o n a l  
v i s i b i l i t y  w i t h  
p r o m o t i o n  i n  

A r g e n t i n a ,  B o l i v i a ,  
C h i l e ,  C o l o m b i a ,  
P a r a g u a y ,  P e r u ,  

a n d  U r u g u a y  

2 2 , 0 0 0  m ²  o f  
 o c c u p i e d  

a r e a  

A p p r o x i m a t e l y  
R $ 1  b i l l i o n  i n  

b u s i n e s s  
g e n e r a t e d  d u r i n g  

t h e  t r a d e  f a i r  

O v e r   
R $ 8 . 5  b i l l i o n  

R O I  i n  e a r n e d  
m e d i a  v a l u e  

1 4 , 0 0 0  f o l l o w e r s  
o n  s o c i a l  m e d i a  –  

a  1 5 2 %  g r o w t h  
c o m p a r e d  t o  t h e  
p r e v i o u s  e d i t i o n  

 

6 6  j o u r n a l i s t s  
f r o m  n a t i o n a l  

a n d  
i n t e r n a t i o n a l  

m e d i a  c o v e r i n g  
t h e  e v e n t  

1 2  i n fl u e n c e r s  
a n d  o ƌ c i a l  

a m b a s s a d o r s  
p r o m o t i n g  t h e  

e v e n t  

 Source: accreditation data, exhibitor reports, Google Analytics, media monitoring and IFAT Brasil media partners/ambassadors pages 
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VISITORS IN DETAIL 

18% private and 
public  sanitation 
services operators 

12% waste management 
operation and  

treatment 

12% service 
sectors

19%  
industry 

8% building 
sector 

6% equipment, 
leasing and 
distribution 

5% associations, 
agencies and public 

department 

4%  
agribusiness 

4% representation, 
import and export of 

equipment 

4% engineering, 
procurement and 

construction 
 

3% energy 
production, 

eƌciency and 
distribution sector 

3% education 
institutions and 

universities 

2% laboratories 
and analysis 

ATTENDEES BY ACTIVITY 

intend to return for the 
next edition 95% 

are decision-makers or 
directly involved in the 
purchasing process 

70% 

91% 
of visitors consider the event an 
excellent opportunity to 
conduct business 

97% seek new suppliers, partners, 
and market launches 

Source: accreditation data and satisfaction survey conducted with visitors. Percentage based on total sample. 
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13% 

16% 

18% 

18% 

20% 

28% 

28% 

11% 

14% 

16% 

25% 

11% 

16% 

16% 

18% 

19% 

22% 

23% 

29% 

Biogas and biomethane machinery and technology

Thermal treatment and waste-to-value

Landfill gas applications

Waste treatment and recycling

Composting and biological treatment

Applications of recycled raw material

Waste collection and transport

Rainwater applications

Sanitaion systems installation and construction machinery

Equipment and accessories for pipes and connections

Pumps and hydraulic lifting systems

Sewage sludge and waste treatment

Machinery for the automation of water and sewage processes

Applications of sewage sludge and waste

Engineering and consulting services

Analytical instruments and equipment

Water and sewage treatment processes

Odor treatment

Mixers, dryers, and presses

a
b

c
d

29% 

28% 

25% 

VISITORS INTEREST 

ENERGY 
RECOVERY 
SOLUTIONS 

WASTE 
MANAGEMENT 

WATER AND 
SEWAGE 
MANAGEMENT 

DRAINAGE AND 
INFRASTRUCTURE 
FOR SANITATION 

Source: accreditation data and satisfaction survey conducted with visitors. Percentage based on total sample. 
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EXHIBITORS FEEDBACK

of  exhib i tors  were  
sat isfied wi th the 

qual i ty  of  the v is i tors  

of  exhib i tors  were  
sat isfied wi th the  

internat iona l  attendance 

of  exhib i tors  
conducted bus iness  

70% 100% 

of  exhib i tors  recommen ded 
part icip at ing at  

 IFAT Bras i l  

92% 96% 

Source: accreditation data and satisfaction survey conducted with exhibitors. Percentage based on total sample. 
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EXHIBITORS HIGHLIGHTS

The debut of XCMG Brasil at 
IFAT Brasil was a positive one. 
The trade fair was very 
productive and highly focused. 
We welcomed a highly 
qualified audience, both from 
Brazil and from countries like 
Colombia, Peru, and Chile.  
This technical and commercial 
exchange will certainly be 
reflected in future sales and 
projects.

Rosimar A. Jacone, Sales Executive 
XCMG 

I believe that participating in IFAT is very 
valuable, especially because of the 
number of people who attend, the 
suppliers, and the other participating 
companies. It creates a great environment 
for conversations and connections. I think 
the trade fair is extremely important for 
building relationships with suppliers and 
potential clients.. It’s a key event for our 
market—particularly the sanitation sector. 
We will definitely participate again in 2027. 
 

We returned to the trade fair 
this year because it is extre. 
We found this edition very 
interesting. The space and 
infrastructure left us very 
satisfied. We had a strong 
presence on the second day, 
with many business 
opportunities. We definitely 
want to keep participating in 
future editions of IFAT. 
 

Vagner Espanhol, Business Director  
ATLAS COPCO 

Eduardo Kaiser, Commercial Executive 
AMBIPAR 
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I fa t b r a s i l . c o m .b r

@ f e i r a i f a t b r a s i l

See you in 2027! 
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